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PUBLIX LEADERSHIP IN 1929 
MORE BRILLIANT THAN EVER, 
____ SAY DEPARTMENT HEADS 


b After interviewing nearly all of the department heads in. 
Publix, and many in Paramount-Famous. Lasky, Publix 
Opinion discovers that each has independently predicted that 
“1929 will be the best vear yet for Publix.” 


“Ever since the inception of Pub-¢ 
ix, the outstanding demand has 
deen for more and more man-power 
of the quality Publix needs,” de- 
slares Mr. Sam Katz, president of 
Publix. “During the past year 
frequent and sometimes revolu- 
tionary changes of our business 
needs have intensified the demand. , 
The industry is ever changing, 
and Publix success depends upon 
its ability to lead the parade by 
quickly anticipating new require- 
ments. and as quickly discarding 
the obsolete. ‘ 

“Our stage and screen production 
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“PUBLIX OPINION — one 
of your sinews that binds Publix 
Theatres and Publix personnel 
into a hdppy, healthy, effective 
unity!” —SAM KATZ 


IN 
1929 


departments, our music depart- Lets ALL help make a 
ments and our management depart- brighter, breezier, and more 


helpful 


FUTURE HOLDS 


ADDED JOYS, 


FOR PATRONS 


Vastly improved entertainment. 
at movie prices in huge and gen- 
erous quantities, is the forecast of 

r. Sam Katz for theatregoers in 
1929. 

“This year marks a distinct new 


era for the entertainment indus- 


try,” declared Mr. Katz, “and the 


i public will find economical enjoy- 


ment of highest standards, even in 
the remotest places. 
“Spectacular 
scientific achieve- 
ments, an era of 
exceptional inven- 


DID YOU 
PLANT THIS? 


Copies-of this | tiveness in the 
story were sent | theatrical field, 
you before Xmas modern econo- 
with a tip to | mies in  produc- 
plant the story | tion and _ oper- 
in your news- | ation all have 
papers. Did you? | joined to give 
If you didn’t; | the theatregoer 
do it and send | and his family 
Publix Opinion | the best time he 


ever had in his 
life, and for the 
: least cost. . In 
addition to this, it has at last be- 


the clippings. 


ments have registered signal suc- 
cess in meeting this situation. Our 
1 buying department did like- 
wise with film product. oe 
“Our selling department, which 
rticulates to the public for all de- 
artiments. has kept pace with 
¢ ng conditions by meeting the 
rend cf the times. Thus is height- 
d the quality of showmanship 
finds only in Publix theatres. 
During the next few months the 
stry will doubtless require and 
op to fill its needs a new kind, |? 
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anagandeataa 


PUBLIX 
OPINION 


Your story of WHAT and 
HOW it was done, and WHO 
did it, and WHY, will make 
PUBLIX OPINION the organ 
of ‘understanding and _ service 
we would all have it be! 
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more intensive means, of selling |: 
product to the public. What | 2? BE 
m this will take is problematical. | wmmoswuunnsnnnmnnannsnam 
At any rate, now that our other de- 


come possible for us to organize 
the means of encouragement and 
development of much talent in all 
of the various amusement fields. 
By this 1 mean in music, stage and 
screen, as well as in the theatre’s 
affiliated arts, such as stagecraft, 
lighting effects and new scenic 
developments. 

“For years the popular-priced 
theatre has been striving to reach 
this state of advancement. In the 
past it has largely been in the 
nature of successful experiment. 
Now, however, the theatregoer may 
definitely expect a great deal more 
for his recreation money than he 
ever had before. 


“Through the development of the 
talking picture, the best entertain- 
ment boasted by New York az” the 
capitols of foreign countries, will be 


iments have had their successful SUNDAY OPENING 
IN POUGHKEEPSIE 


ng of -anticipation and reor- 
ation along needed lines of 
daily operation, and the in- 
; is again settling down to 
erly procedure, Selling-To-The- 
blic has golden opportunity to 
ifer with Stage and Screen Pro- 
ction, with Music, with Buying, 
with ‘Management and Operation. 
‘from the best thoughts of each will 
doubtless come many revolutionary 
changes in modes of approach and 
Appeal to the public we all serve. 
“As indispensable as any single 
department is, the science of Sell- 
ing-To-The-Public must ever be 
the point of the flying wedge our 
‘organization makes, and with the 


dri ‘power and information of 
all departinenta to back up Selling, 


the coming year unquestionably 
will find fie general public more 
conscious ever of the high 


standards of Publix and the qual- 
_ity-exeellence of the merchandise it 
1 theatregoer. 


phase of any proj- 
certain fundamental 
t never change, nor 
The immediate future 

see Publix clinging 
sly than ever to those 
thods that gave us 
and at the same 
arrayed in the 
s of the trend of 


available even to the most obscure 

communities—and presented just 

as lavishly. Talking pictures will 
(Continued on page 2) 


Through efforts of District Man- | yess 
ager George Walsh, the City 
Council of Poughkeepsie, by a vote 
of nine to five, voted in favor of 
Sunday theatre openings in the} 
town, commencing December 29th. 
The general public*in Pough- 
keepsie received the first Sunday 
opening enthusiastically with the 
result that business was extremely 
good that day. Mr. Walsh deserves | 
a great deal of credit for the effec- ; 
tive. way in which he handled the 
situation. 
1 
f 


respective tasks. 


REMEMBER! 


tive tasks. 


Managers in the field are ex- 
pected to keep the Managers’ 
Training School ever in mind and 
to bring the School to the attention 
of all likely candidates, either in 
their organization or outside of it. 
The success of the next session 
depends upon their cooperation in 
furnishing the proper executive 
material. 3 

Write to Jack Barry for more 
applications or information regard- 
ing the School.- ! 


i 
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FOR 1929 


The year 1928 has come to a close. 
progress has been made during the year. 
mentally, the progress has been in the direction 
of better application by our man-power to their 
However, much remains to be 
done in this direction, and I am looking forward 
to the beginning of 1929 to demonstrate the value 
of the man-power by the application to our respec- 
If our man-power measures up to all 


that can be done we need have no fear about the 
development of our business and of the individuals 
who make it up. Nineteen twenty-nine, there- 
fore, demands that each man push harder than 
ever before; get our average business up higher; 
do not depend on miracle attractions to tell the 
story of anybody’s result. 


AR YET!” IS SLOGAN 


PUBLIX ON PACIFIC COAST, 
DEMBOW SAYS, AFTER TOUR 


All Publix hailed with enth 


usiasm the great news from 


the West Coast concerning the realignment of Publix theatres 
and man-power there and the forging of what purports to be 
one of the most effective links of Publix operation in the 


annals of the organization. 


« 


COWAN GETS 


NEW BOOST — 
AT STUDIO — 


Everyone in Publix: is nbatat 
showering congratulations upon, 
“Jimmy” Cowan, following an- | 
nouncement by Paramount-Famous | 
Lasky that he has been elevated | 
to the position of Production Man- | 
ager for the Paramount Long) 
Island studio.- Only a few months | 
ago Paramount-Famous Lasky} 
“drafted” Mr. Cowan from Publix! 
to take charge of the activities in| 
making “talking shorts,” and now, 
after a few months, he has suc- | 
ceeded in making his ability and | 
knowledge, as well as his friendly | 
personality, so keenly felt that 
quick additional promotion is the 
result. 

Publix feels the elevation of Mr. 
Cowan in the picture-making or- 
ganization is a distinct tribute to | 
the theatre operating organization 
which a few years ago was the 
“baby” of the parent organization. 
Mr. Cowan came with Publix dur- 
ing its formation period, and his 
genius for organization and his, 
unfailing habit of smilingly and 
successfully completing any desired 
proposition, brought him into the 
front rank of Publix cabinet mem- 
bers at once. As head of Publix 


It is the consensus of opinion 


among Paramount and Publix 
executives that this realign- 


ment will add stupendous im- 
petus to Publix operation on 
the West Coast due to the ex- 


-ceptional calibre of the leaders 


there. 

The splendid beauty and mod- 
ernity of the theatres, the close co- 
operation of the Paramount studios 
and the high level of entertain- 
ment to be shown promise glow- 
ing results from the theatres in a 
short space of time. 

In accordance with the new re- 
organization, all Publix theatres 
on the Coast will be solely oper- 
ated by the Publix Theatres Cor- 
poration, with Mr. Sam Katz, pres- 
ident, Herman Wobber, 
manager, .and Ralph Crabill, divi- 
sion manager, it was announced 
by Sam Dembow, Jr., upon his 
return from California. 

Six theatres will be operated by 
Publix on the Coast. They are the 
Metropolitan, in Los Angeles; the 
Granada, California and St. Fran- 
cis, in San Francisco, and the 
Seattle and the Portiand. The Mil- 
lion Dollar in Los Angeles and the 
Imperial and Portola in San Fran- 
cisco have been leased to outside 
firms. 


general - 


stage production department, he 

collected a fund of knowledge and 

contacts which found instant de- 
(Continued on page 2) 


The general headquarters for 
all theatres will be the Granada, 
San Francisco. 

The Metropolitan, Los Angeles, 
is being completely renovatea and 
renamed Paramount. It will re- 
ceive a gala christening opening 
around the first of February. 
More than $25,000 will be ex- 
pended upon refurnishing and re- 
decorating this theatre. A new 
marquee will be built, the latest 
stage equipment will be installed, 


the stage drapes, house carpets and 
a will be changed and 


Much 
Funda- 


every effort made to bring Los 
Angeles’ most famous theatre up 
to the highest standard of theatre 
beauty and efficiency to be found 
on the Coast. 

The finest brand of entertain- 
ment which the combined efforts of 
Paramount and Publix can provide 
will be shown at the Los Angeles 
|Paramount. The regular Publix 

; unit shows will play there as well 

Fe all the big pictures released by 
Paramount, including “The Letter,” 
“The Wolf of Wall Street,” “The 
Canary Murder” and every other 
big picture made, even if of road 
show calibre. 

More good news is in the fact 

| that the Paramount studio will lend 

| its fullest cooperation in helping to 

/ (Continued on page 2) 


SAM KATZ 
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The lure of ownership has again j Paramount Theatre Corpora- eget teal 
. . = * * “ ; 2 § ~ zi 
robbed Pune: OF ae ee Let’s have another 200-station radio salute for the tion, 18 ventas een ee eatel a 
valued and best liked executives, new Toledo-Paramount Theatre, the newest de luxe — it, vomiles and says: ‘Good ||the theatre insts 
according to announcement from Publix theatre! It opens February 9. day, sir. Please come in fron ee 
Chicago, Rigs na Rea So effective were the results of the week of radio auickly as Bed coast in acecrtaun 
of bs “ea . vacement for|{ Salutes preceding the opening of the Brooklyn-Para- pg a Eade lege custom,” gf 
nicks a foc, See ee mount Theatre last November, that Messrs. Katz, “Nothing can really happen || stage Pep 
Balalan.% ee = rs = ja-|_ Dembow, Botsford, Chatkin, Feld, Schneider and Fitz- tome, as prion ; 
= yarke = Rds Paes gibbons were warm in their praise of the theatre My friends in Viens the ta ae 
= meas pag cc ae 1 [ managers who complied with Mr. Chatkin's request. Wacht i Rhein’ a ‘The of the student be 
ee is a manufacturing et They liked it so well they want it again, starting Blue Danube’ also stands be- co beeing «BE 
enya 2 12 1 Ss ce 2 2 ai bs . ‘ » a. 
ness in which he is part owner.|{ February 3, for the Toledo-Paramount. saa Pterican language 1/7 nant 
\ His successor has not yet been| The salute was one of the most talked of things in : . Dame game, the b 
‘ named |j the Brooklyn campaign. Not only did Brooklynites AEM OLE SN RARE SEAM veh he aa 
} pe Boe: . . ® 2 q 
His announcement of the move}j tune in to see how many stations they .could get, in Smith of the California and J.| Student ! chental I 
pays tribute to the firm, and to all} $ the hope of winning one of the ten annual passes of- Fraser of the St. Francis. afternoon of tha aaa 
individuals who make it up. The fered by the Chamber of Commerce, but residents in os gg ere ag pam ing them that the 
annouhcement follows: /$ scores of Publix towns wrote to their friends and rela- Poli. Poll . ey le stlakaee ch would sa ‘prot 
To the Balaban & Katz Mana- | ¢ tives in Brooklyn, commenting upon the importance of publicity for the three theatres. Ed ses ¢ sent Ail 
gers, Their Staffs, and Mem- | the Brooklyn theatre which was saluted over their Jules Brubar, known to be one of Instead of “rushin: ’ 
bers of Their Theatre Organi- local radio station. - 8 ong) ggg cat on Se the studenta al re 
zation: . ‘ : acific Coast, will serve in ; ; ai 
"hh okie leave of you all I The idea also was one of the first effective demon- | capacity yee the San_ Francisco — — got ti 
do so with the same feeling of strations of the massed selling strength of the Publix j/ theatres. Brubar has been asso- cana no . 
mingled regret and pride that | @ circuit as a whole, and this, more than anything else j} | ciated with these theatres for the| played “The Momma 
I experienced in saying good- | % that has happened in many months, found favor with | Past ten years and, although he has | yy, 70h” and “Hike Mt 
bye to my old war-time bat: 10 a) arate received numerous offers from| 40 non-synchronous 
tery in 1919. | ete ete: other organizations, has con- Then the studenteas 
Regret in that I am sever- So let’s all make a note on our calendars to have every loval sistently refused all of them to re- theatre in an aan 
ing business contacts that have radio station send at least one or two daily salutes to the new main at his post. votine Baker “a samme 
been pleasant and wholesome, Toledo theatre during the week prior to its opening. If you Al Short has been designated as g 
contacts that have grown into | send a musician or an actor to the station, they'll do it for you, musical supervisor for all Publix {cienieeniaeein 
staunch friendships. Salute the Toledo Chamber of Commerce, and the Merchants theatres on the Coast. 
Pride in that 1 have been a | Association, and congratulate’ them for having the fine new The unit show “Blossom” opens 
member of this organization, |; theatre. Have your Mayor or Chamber of Commerce officials at the Portland Theatre on Satur- 
that I have lived with it, | salute the Mayor and Chamber of Commerce of Toledo for the day, January 26th, and, on the fol- 7 
worked with it and seen it as “come to Toledo week” which is being staged in celebration of peat Saturday, plays at the The centralized. 
an organization and each of | the new theatre. Get a story about it in your local paper. | Seattle. Robert Blair is manager brain power investe 
you as individuals neha A The new TOLEDO-PARAMOUNT, which opens Sat-- be ~ aarp Charice reese lix Theatres 0 
oe . ee a a Chi. |} Uurday, February 9, is an atmospheric house. The lobby oe a peel gee 4 , = . ee at ant phe 
cago firm, not in the Motion looks. like the Chicago Theatre lobby. shows, will direct the operation of roots of their. sa 
Picture business, and in my the unit shows on the West Coast refuse to be i 


new connection I can only hope | --scemoam: : *}as well as produce any additional 
that I find conditions as enjoy- 


able as I have found them JIMMY COWANGETS | BRIGHT FUTURE ON "ar “ici may be required. | 


go le ee NEW PROMOTION | WEST COAST SEEN _ visit to the Coast, expressed his 


mediocre results. 

Those of us in f 
tions must not only 
load of responsib 


ganization. Mr. Dembow, too, was 

Most cordially, |make the Los Angeles Paramount| most enthusiastic about the condi- 
JACK KNIGHT. |mand when Paramount -Famous/ one of the prize theatres on the|tions on the Coast and declared 

| Lasky entered the talking picture| Coast. Representatives of the/|that under the capable management 


of great value that 
transmitted throug! 


ee 


: . extreme gratification with the new trusted to us but ¥ 

organization be continuous - AT STUDIO. BY MR. DEMBOW layout ws looked adap to great) = owt and “push,” ¢ 
may you find many joys and | . accomplishments from the reor- tual experience 

ek: happiness along the road. | (Continued from page 1) i (Continued from page 1) Pp actua pe 


ganization for 


ment of man-pow 


"U 
c- 


2 | field. Sir.. Kat ‘mitted him to' Studio will be present at all meet-| of Herman Wobber, assisted by Mr. type that will ; 

FUTURE HOLDS z fe : — 22h ? spcbape re _|ings of the theatre staff and the/ Crabill, a new era of achievement and protect its 
ake over the duties in the new) , sys40 P 

ADDED JOYS Pirmutteoar = ,,| Studio’s facilities and stars will,|and progress was in store for|i the management oI 


throughout the wi 
We, of New E 
do our share. 
I sincerely 
happy and 
Year to all 
and friends in FP 
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Theatre Ma 
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field, and Mr. Cowan has quickly! wherever possible, be placed at the| Publix on the Pacific Coast. 

FOR PATRONS accomplished for Paramount the} disposal : the theatre for an Mr. by aa who was one of Mr. 
tinued from page 1) | same service Publix had been able' and exploitation purposes, us| Sidney Kent’s most valued exec- 

: *s i Fie ae hae — Pings a sane? Eysell is manager and Ed Olmstead | utives, was “drafted” by Publix on | 
big musical comedies, | t© rer oF SFE SAGSOe Peers | ae ae advertising and pub-| December ist to take charge of | 
iramatic shows and the| When Publix’ former musical di-| licity. Publix theatres on the Coast. The | 
“ of symphony or- ' rector, Nathaniel Finston, was | In San Francisco, the unit shows | release by Paramount of as capable | 
d coneert stage. | “drafted” with his entire musical] | Will play at the Granada, the long | and valuable a man as Mr. Wobber) 
PORE log ix| Organization, to give Paramount ‘U" Pictures at the California and|for Publix service, is a significant 
for the Publix| | the big picture returns at the St.| commentary on the cordial spirit of 
| Francis. Sidney Dannenburg is| cooperation existing between the| : 
|manager of the’ Granada, John! two organizations. a 


hich we have at least; Pictures the best musical baek- 
every city, the com-| ground possible. 


r will bring to the articu-| 
een the talent and effort of | 
every outstanding | 
ter, eomposer, artist and pro-| 


Lou Goldberg 
“I am informed by Mr. Adolpl ments with the Postmaster whereby 2,500 Brooklyn postmen each distributed tack-cards reading “Paul Ash does his Christmas 
; 1 am imformed Dy Mr. Adoipn 


at iM ; 1. teak shopping early,” with a picture of Ash and the Brooklyn-Paramount Theatre, to over 5,000 stores. To hundred postal tracks 
ukor and Mr. . 4. Lasky, 


prominent positions. 
lent, re-| In return for ali this, a talking picture of the Postmaster asking his public to do its mailing early was shown at the theatre. 


Pictures, | ' 


-two full-length, all- 


at TD Am~ririt 
of Paramount 


Make Sure Santa Gets There EEE 


talking pictures, and sev-| 
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full-length pictures with 


ur music 

for next ye 
great attractions whic 
have been possibl 


Kaeo? } 
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ous stars, and acts, in special ‘i Reise At 
a ee 4 Y DOROTHY ARTOVA AND MARGARET JAC POSTMASTER FIRMIN AND DANCERS 


productions, will be available for i “Thank Goodness! Our myn sng: bea over for another 1 trudged into the post office. The Gamby-Hale girls at the 
Publix theatre patrons.” weer,” sighed Durothy Artova and Margaret Jac as they | mew Paramqat 
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RAMOUNT 1929 PROGRAM: 
INOUNCED BY MR. LASKY 


the culmination of a two-year period of intensive 


id experimentation, Jesse L. Lasky, first vice- 
-Paramount-Famous Lasky Corporation, has an- 
talking, singing and synchronized pictures which 
ised between January and July, 1929. 
nteeh years Our company has produced the finest 

t pictures,” said Mr. Lasky. 
e been working in this new field. We installed 

s at Hollywood and Long Island City the finest 
for making pictures that talk. We assembled the 


al staff available. 


discovered that most of them have excellent 


voices. 
‘R i the value of 
ye experience in audible 


wr , we signed many of |features, ‘The Pusher-in-the-Face,’ 
si ding stars of the! 4 two-reel comedy adapted trom 


drama, including 
Eagels, O. P. Heggie, 
tte Colbert, Walter 
nm, Ruth Chatterton, the 
larx Brothers and Ed- 
inson. 
also enlisted such 
fay producers as 
bbott, Robert Mil- 
h Santley, John 
and Edwin Knopf. 
ous Charles Frohman 
1g company, under the 
ip of Gilbert Miller, is 

f our organization. 
sample of what could be 
| with the new medium 
expression we recently 
d ‘Interference,’ which 
don all sides with su- 
After viewing ‘Inter- 
» Morning World stated: 
‘takes an easy lead in 


a 
+ 


“For the past two 


We made rigid tests of our 


legitimate stage, and two other! 


the story of F. Scott bitzgerald. 
Estelle ‘taylor, Lester Allen, Kay- 
mond Hitehcock and other Broad- | 
way stars appear in this featur- 


jette, which was directed by Robert 


lorey.. ‘The Bishop’s Candle-| 
sticks,’ a novelty -short feature | 
oased on Victor Hugo’s ‘Les Mise- | 
rables,’ completes this unit. Wal-| 
ter Huston, of° ‘The Barker’ and 
Elmer the Great,’ plays. the fea- 
tured role. 

“We are putting forth these 
units to demonstrate again Para- 
mount’s ability to produce ‘whole 
show’ programs. 

“In addition we will produce 17 
all-talking features as follows: 

““The Canary Murder Case,’ a 
Malcolm St. Clair production of the 
mystery melodrama by S. S. Van 
Dine. The cast includes William 
Powell, Louise Brooks, James Hall, 
Jean Arthur and others. There 
also will be a silent version of this 
picture. 

“*The Wolf of Wall Street,’ star- 
ring George Bancroft, with Bacla- 
nova, Naney Carroll and an all- 


PARAMOUNT IN TURKEY 


The Cinema Alhambra at Smyrna, Turkey, showing the manner 


in which “The Way of All Flesh” was put on. 


Because of the cos- 


mopolitan nature of the inhabitants, four languages—English, Arabic, 
French and Italian—were used in the advertising as shown in this 


picture. 


RE-MODELING 
INSPIRES HIT 
ORGAN-SOLO 


While the Palace Theatre, Dal- 
las, was all torn up in the process 
of remodeling, Organist Billy Muth 
composed the following bailad to 
be used as a solo: 


Today 1 want to apologize 

For the torn-up appearance of this 
place. 

This house is hard to recognize 

As our dear old theatre or bygone 
days. 


Now ev'ry night when the show is 
through, 

Workmen start in to make the old 
new; 

Painters and carpenters by the score 

All work like bees from the front 
to back door: 


My boss, Mr. Morrison, told me this, 

‘And he spoke with great emphasis: 

When you sit in your new seats 

You will want to take ‘em home for 
keeps. 


The largest sign on Elm Street 

Will be hung for you to greet; 

New carpet in most distinctive styles 

Will be laid all up and down the 
aisles, 


New lights ev’rywhere will glow, 
New decorations your eyes show; 

A gorgeous lobby added, too, 

Full of cheer to welcome all of you. 


When the flapper paints her face 

She puts the boy: friends in a daze--- 

Painters work all night in here, 

Painting the whole place with great 
good cheer. 


The colors will be red and gold— 


‘| This combination never grows old. 


A brand new stage set with these 
tints— 

These tips Im giving you are only 
hints. 


A brand new organ here will be: 

This is being done for me. 

The “console” comes right out 
the pit. 

Don’t you think, now, that will be 
a hit? 


of 


On the stage, too, they will place 
A “console” with the prettiest case; 


;star cast. Rowland V. Lee, the 
' producer, has also made a silent 
version of this picture based on a/| 


sv 
is the list of talking 


It sparkles as if diamonds rare 
By a master hand had been set there. 


ich will be released 
‘first day of the new 
will be 22 all-star all- 
sature pictures and 17 
productions which will 
and singing in addi- 
chronized music score. 

sly 60 short talking 

| be distributed during 


not mean a cessation 
eture production. Of 
d pictures 24 will also 
ersions. These, in ad- 
ree pictures which will 
entirely in silent form, 
1] of 27 feature length 
h will be available for 

t sound equipped. 
| release a series of four 
prising a full program 
sature and two short fea- 
_ The first unit is 
| of ‘Interference’; a two- 
n starring Eddie Can- 
arty in Pérson,’ and 
urette in which Ruth 
eld beauty and Colum- 
artist, sings two 


unit comprises ‘The 
a 100 per cent 
based on Sir James 
nous stage success 
Ruth Chatterton, 
John Loder. and 


was directed by 
Borah Min- 
Musical Rascals, a 
y musical smash 


Santley and 
ay celebrities, are 


e of ‘The Let- 

f the W. Som- 
ss in which 
ed. Eddie 

) appear in 


-in the other. 
/ comprises 


story of the stock market. 


“*The Dummy,’ first big all-talk- | 


ing melodrama from the stage play 
oy Harvey O’Higgins and Harriet 
Ford. Ruth Chatterton, Fredric 
March, John Cromwell, ZaSu Pitts, 
Jack Oakie, Fred Kohler and 
Mickey Bennett appear in the cast, 
which was directed by Robert Mil- 
ton. 


“*The Hole in the Wall,’ a pic-| 


turization of the play by Fred 
Jackson. Claudette Colbert and 
Edward Robinson head the cast, 
which was directed by Robert 
Florey. 

*“Close Harmony, starring 
Charles Rogers. A story of show 
business written by Elsie Janis and 
Gene Markey and directed by Ed- 
ward Sutherland. 

“‘Nothing but the Truth,’ the 
first Richard Dix all-talking pic- 
ture. A picturization of the com- 
edy stage play in which William 
Collier starred for many years. 

“*The Studio Murder,’ a mystery 
melodrama from a story in Photo- 
play. 

“‘Gentlemen of the Press,’ an 
adaptation of the stage play cf 
newspaper men now playing a 
Broadway run. Walter Huston has 
the star role in the picture super- 
vised by Monta Bell. 

“‘The Woman Who Needed Kill- 
ing,’ with Baclanova in the fea- 
tured role. It is an adaptation of 
the Cosmopolitan story by Mar- 
garet Lawrence. 

“(Through the Night,’ an adven- 
ture romance of the railroad, with 
Gary Cooper and Fay Wray. 

-“‘The Tong War,’ marking the 
first’ all-talking appearance of 
Wallace Beery and Florence Vidor. 
Samuel Ornitz wrote this story of 
Chinatown and it was directed by 
William Wellman. 

“(The Wild Party,’ Clara Bow’s 
first all-talking picture. Warner 
Fabian, author of ‘Flaming Youth,’ 
wrote this story and the dialogue 
was prepared by John V. Weaver, 
author of ‘Love ’Em and Leave 
’Em.’ 

“Darkened Rooms’, a Cosmo- 
politan Magazine serial story by 
Sir Philip Gibbs, directed by Josef 
von Sternberg. William Powell 


y| heads a big cast of stellar players. 


“Here Comes the Band Wagon,’ 


i 
j 


starring Gary Cooper and Fay 
Wray in a drama of circus life. 
H. L. Gates wrote the original, 
which is running serially in a pop- 
ular magazine. 

“‘The Saturday Night = Kid,’ 
Clara Bow’s second all-talking pic- 
ture, with an all-star supporting 
cast. The title and story are ten- 
tative. 

“The seventeen talking and sing- 
ing feature productions all will 
be made with silent versions. They 
;are as follows: 

“Anne Nichols’ ‘Abie’s Irish 
Rose,’ with talking, singing and a 
| stirring music score; ‘The Shop- 
worn Angel,’ with Gary Cooper and 
Nancy Carroll, directed by Richard 
Wallace, containing one reel of dia- 
logue and vocal numbers by Nancy 
Carroll; ‘Innocents of Paris,’ first 
American picture starring Maurice 
Chevalier in a spectacular drama 
of Parisian life, incorporating talk- 
ing sequences and songs by Cheva- 
lier; ‘The Carnation Kid,’ an Al 
Christie production starring Doug- 
las MacLean. Directed by E. Ma- 
son Hopper, with talking .all the 
way through. 

“ ‘Redskin,’ starring Richard Dix 
in a Victor Schertzinger produc- 
tion. It has a synchronized music 
score and Technicolor through most 
of the picture. ‘Wolf Song,’ fea- 
ae Gary Cooper, Lupe Velez 


' 


and Louis Wolheim. <A _ Victor 


| Fleming production based on a 


novel by Harvey Fergusson. Lupe 
Velez sings and a special music 
j; score has been arranged. ‘Behind 
ithe German Lines,’ official pictures 
lof the World War from the Ger- 
man side, filmed by UFA; produced | 
| with sound effect and music score. | 
, ‘Black Eagles,’ a drama of the Rus- | 
sian revolution starring George | 
Bancroft; synchronized with music | 
score and sound effects. ‘River 
| Boat,’ a story of love and adven- 
ture starring Charles Rogers; pro- 
duced with music score and effects. 
‘Homecoming,’ a UFA production 
with Dita Parlo and Einar Hanson, 
made by Erich Pommer; synchro- 
nized musie score and effects. ‘Two 
Shall Meet,’ an adaptation of the 


Owen Davis play with Charles 
Rogers in the starring role; special 
music score effects. ‘Looping the 
Loop,’ a sensation in Europe. Wer- 
ner Krauss is featured with a sup- 
porting cast of well-known names. 
Musie score and sound effects en- 
hance its entertainment value. ‘The 
Man I Love,’ a story by Herman 
Mankiewicz, with Richard Arlen 
and Naney Carroll in the leading 
roles; produced with sound se- 
quences and music score. ‘Ellis Is- 
land,’ an epie of the immigrant 
starring Emil Jannings; produced 
with music score and sound effects. 
Title and story may be changed 
later. Richard Dix will make a 
second story with music score and 
effects. Story and title to be an- 
nounced at a later date. Douglas 
MacLean is also scheduled to make 
another production, probably with 
talking in the major sequences. 
“There: will be but three com- 
pletely silent pictures. ‘Marquis 
Preferred,’ starring Adolphe Men- 
jou, is the first, and the others will 
be based on Zane Grey stories.” 


FOR ALL 
MANAGERS! 


The Remick Music Corpo- 
ration, 219 West 46th Street, 
has announced its readiness 
to tie up in and cooperate 
with all theatre managers in 
every possible way to boost 
“Precious Little Thine Called 
Love,” theme song of “Shop- 
worn Angel.” The publish- 
ing company is willing to 
furnish slides. orchestrations, 
ete., upon their request. 


This is a song and picture 
which will stand any kind of 
a boost and will carry itself 
after it is once started. Mr. 
Lasky is’very enthusiastic re- 
garding this picture and the 
way the song is handled in 
the score. 


The next chorus is written to the 
tune of “Bungalow of Dreams.” 
Come on, sing the praises of the 
old Palace which has so faithfully 
served you in the past. 


An old theatre— 

How old it seems! 

For more than seven years 
Our theatre of dreams. 


All filled with seaffold— 
Somehow it seems 

More like a lumber yard— 
Our theatre of dreams. 


And in the past years 

Tt has served you. 

We'll give it more years 
To welcome you. 


A bit of Heaven 

Tt soon will seem; 

tT know you'll love it so— 
Our theatre of dreams. 


That was fine, but sing louder 
on this chorus. We are going to 
weleome the Greater Palace in this 


one—same tune—same time—but 
much louder: 


Our new theatre, 

{t soon will be 

A greater Palace 

Than a king could hope to see. 


And filled with romance 
And song and fun, 

Where we will hie away 
As soon as day is done, 


A greater Palace. 
it sure will be, 

A greater Dallas 
For you and me. 


A bit of Heaven 

It soon will seem; 

We know we'll love it so— 
Our theatre of dreams. 


“WOLF SONG” THEME 
TUNE HAS BIG 
HIT QUALITY 


_ The. main theme song in the 
Paramount picture, “THE WOLF 
SONG,” is Yo Te Amo, means “I 
Love You,” by Theodore Whiting 
and Alfred Bryan, published by 
Famous Music Corp. 

The secondary motif in the same 
picture is “Mi Amado,” by Lewis 
& Young and Harry Warren, also 
published by Famous Music Corp. 
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PLAN LOCAL 
FOLLIES AT 
MEETING 


‘At a recent meeting held in the 
office of J. J. McGuinness, plans 
were discussed for the sale and 
production of a Local Follies under 
the direction of Mr. Win Danielson. | 

It was agreed that the following 
schedule would adapt itself to the 
best advantage under the present 
set-up of vaudeville and picture 
bookings. 

Bijou, Woonsocket, R. L.. Jan. 14 
Brockton, Brockton, Mass...Jan. 28 
Olympia, New Bedford, Mass. 


Olympia, Lynn, Mass... 
Federal, Salem, Mass ‘ 
Palace, Haverhill, Mass........ 

On the first three dates there is a 
week intervening to allow for} 
proper rehearsals in advance of the 
actual play date. On the last three | 
dates the geographical location | 
makes it possible for the weeks and 
showings to run in sequence. 

The following points were made 
in starting the campaign: 

1, A newspaper story at least 
three weeks in advance, outlining 
definitely the purpose of the show 
and the contest idea. .The contest 
to be worked for the selection of 
the most popular girl and the most 
popular boy and the most talented | 
girl or boy from each individual 


Be 
i= 
9 © 
Pigcs 
~~ 
a 


town; these to be assembled for a} 
unit flash act which will repeat at} 


each of the above towns.after the} 


conclusion of the Local Follies | 

Show’s last date at Haverhill. It; ~~ ; 

has been estimated that the cost} | mor Biindtoié-?. o : Make 

of this flash act, which would have | | Paxi 13-9 reels (YMC )iecs.ececs1 eee 

eighteen people, would be approxi-| What a Night—6 reels (non-sync.) . Paramount 

mately $900.00. The purpose of | ; Adoration—7 reels (sync.)........ First Natl. 
} Give and Take—8 reels (sync.)..... Universal 


establishing the contest idea is to} 


advance an incentive for the vaude- 
ville bookings with those who} 
might enter the Local Follies. This 
publicity is 


planted by the local manager of his | and appearance of floors—stairs | COmaNan—S TORS (SENSE: i aise ankeen Warners 
respective town. ; and furnishings near post. . Linda—7 reels (non-syNc.)..........+ee5 A.E.P. 
| Courtesy—Uses of the words:| The Rescue—0 reels (syne.)...... United Art, 


2. Trailer written by the local} 
manager is to be shown imme-| 
diately upon the breaking of the 
wspaper story, incorporating the 


ne 


to be written and} 
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A NOVEL STUNT 


Navy boards in Birmingham and Bessemer, Ala., were used by 
Manager Bolivar Hyde of the Alabama Theatre in exploiting the 
picture “Annapolis.” Two-boys in naval costume carried signs an- 
Senne the showing of the picture at rush hours throughout the 
weer. 


USHER CHART 


patrons’ comfort. 


SERVICE 


n mie 
_ Cleanliness—Conditions of dress- | 
ing room—uniform equipment— | 


| Kindly, Please, Yes, Sir, Yes, Mam, | 
| ete., and any unusual attention for | 


ROYAL THEATRE 
OPENED WITH 
FLOURISH 


| Illuminating and decorating the 
entire neighborhood, securing plen- | 
itiful free ballyhoo in the local 
| press; broadcasting over the radio 
—-these were only a few of the 
means employed by Manager Louis 
J. Finske, of the Royal Theatre, 
Kansas City, in letting the people 
of his town know that a new Publix 
theatre was opening, 

When the theatre opened, Man- 
ager Finske solicited the cooper- 
ation of the merchants of the 
neighborhood and-in that way ob- 
tained funds to decorate and illumi- 
nate the streets in the vicinity of 
the theatre on the opening night. 

Free space was acquired in the 
Journal-Post for three days preced- 
ing the opening due to Manager 
Finske’s acting as host to the 
gop reset deg! ee the aid of the loc 

10pping bags wi he slogan, | ajay he 
“Royal Theatre, Kansas City’s Most | distributed 40,008 be 
Friendly Theatre,” were distrib- | bread that were 
tited to the women of the town as| boring and rural 
they entered the theatre. 

In a novel radio contest, photos | truck, with a huge 
were presented to the persons who| |... ’ M 
identified the actor, described over | used to cruise th 
the “mike.” These photos were| and distribute 
| secured gratis from Paramount. 


ai 


College talent 
the stage show 
performances at 
Theatre, Knoxvill 
vertising Mana 
who refers to 
Nights.” Footba 
in the theatre 
where trophies — 
displayed very 


folk. oe 


trade papers for it, too! 


LENGTH OF FEATURES 


Searlet Seas—-7 reels (sync.)...... First Natl. 
The Doctor's Secret—-6 reels (all talk.)..Para. 
Red Wine—® reels (sync.)......... jecee seen 
Viking—® reels (mon-sync.)............ Metro 
Escaped from Hell—S reels (non-sync.) .A.E.P. 
Scarlet Seas-—-7 reels (non-sync.)..Pirst Natl 


) LENGTH OF TALKING SHORTS 
WARNER BROTHERS VITAPHONE 


; 
same thought as appears in the| Initiative—Willingness to per- 571 Arnaut Bros 
newspaper story. | _ |form extra work, and displayed Sa MO and Mang «.2 i> .4cccaes sn ecwneeee : 
3. The lobby advertising is also| A stimulus to keep usher service ambition or intevest. Meee. le. Om Park... .. <5 sas ccnasey sc caneenne 
to be in harmony with the entire| up to standard is being suecess-| The floor superintendent and_ Ss eee: pene NOR.» ++ oh de enone oe ea 
eu0t c CBR ci cccccoct@ecesiesacseetrvetavene 


scheme. 


fully worked by a plan instituted m| manager grade each boy every day. ||| 2409 


Jimmy Lyons 


among the stud en! 8 


A novel tie-up x 


A twenty-four she 


‘school children, 


7 


FILE THIS! IT WILL HELP PLAN PROG 


Watch Publix Opinion for this service in every issuel ¥ 


» 


4. A definite plan of uniferm|the Publix Broadway Theatre, New-| The six major classifications are | 2203 Cantor Rosenblatt ...... 
advertising designs was presented | burgh, N. Y., by Manager LeValley.| totaled 100%, and divided as fol- | 558-4 Cantor Rosenblatt ka gaias ACER eG VAG Kaen 
to Mr. McManus and he will sub-| Six major items have been set|lows: Deportment, 30 points; Ap- 3106 a cy | oe eeanerecseebresenenses “e 
mit the sketches to the individual|up on which ratings are estab-| pearance, 10; Posture, 10; Cleanli- 2755 Timbiin yas Raymond |e abled pink ae eek 
managers for their approval. | lished: jness, 10; Courtesy, 20, and Initia-||} 375 ise Kramer vin a nenaiy «5 be oh ee 
5. In view of the fact we have| Depertment — Conduct in and/tive, 20. Demerits as .warranted | ine Oe GIR. s es ces ones cons suse hp ion eeeee 
reduced the net cost of what we| about the theatre. At post on| are deducted daily and at the end | 
proposed to pay Danielson for the| time and at all times. Talking to| of the week are posted so that each | PARLBOURT 
show by $100.00 in lieu of our sup-j friends or employees. Watching | boy can see in just what phase of | If Men Played Cards as Women Do...... 
plying scenery and costumes,| show, etc: | his work he is falling short. At 
Messrs. Cahill and Spragg were} Appearance—Uniforms, including | the end-of the month the boy with | METRO 
designated as a committee of two/|dicky, collar and personal cleanli-|the highest average is given a, A16 Johnny Marvin .....-.sseceeereeeenes : 
to attend to these details of the|ness; hair, shoes, tie, hands, ete. | $5.00 prize. | Ec atl See elle yy 4th RRR RE 
production. | Posture—Alert and erect posi-|. All of the new boys are drilled Me. wren. Wsebmer. ¢.cc: 2.200... cok 
6. Programs with the complete|tion of hands and feet. Correct|in the Broadway service, and re-| ASA: Mile Bilelas .. -. .. 2. «60s eyes ec nn senna 
names of the entire cast-are to be|salutation. Taking correct posts,| placements in the vaudeville house <= teeth by oe hwnd f Washington........+.+000« 
supplied by Mr. Danielson and|and proper guiding of patfons on| are recruited from the seasoned | A9 Fussy Nights. \eddeseck ences aan 
printed by a local shop. |entrance and exit. | veterans. aie Simeest ‘Loses... 5.22222 eee 
| Al5 George Dewey Washington +o bad an 


7. House manager is to see that} 
the proper photographs are taken 
of the entrants in the Local Fol-| 
lies and see that they are properly | 
displayed at the theatre and * 

| 


We Faw Down—2 reels 


AIRPLANE IN LOBBY 


The magnitude of the beautiful lobby in the new Publix Ten- 
nessee Theatre, Knoxville, Tenn., may be seen by this full sized air- 
plane which Manager Charles H. Amos had installed there to 
advertise the showing of “The Air Circus.” 


News No. 1,.. 


windows around the town. 
Spellbinder 


8. Mr. Danielson is to definitely | 
advise each manager of the exact 
date that he will be in their re-| 
spective city and interview the 
talent who have registered for the | 
local show. 


PATHE 
Pathe Sound News No, 4 


AXELBANK 
When Gans Meets Nelson 


LENGTH OF NON-SYNCHRONOUS 


Tie-up Hunch for 1929 


PARAMOU? 

Last year Publix Opinion } Nifty Numbers rare and.: 
showed you how many man- || Cruleing the Arctic..:..............00 0m 
agers, press agents and the- || Keo Ko's Courtghip.,..........:. 00s bane 
atre personalities are getting ) 

PATHE 


their clothes free, on tie-ups. 
Muscle Marve] 


Isn’t that enough evidence || ee | 6 6) Muscle Marvel 
that any institution in your ok el ye re © 45 eke t seis : eons 
city that attracts as many Sates he way? WD cece renee : 


people as you do, is a better 
bet for your merchants to tie 
to than to the old idea of a 


Land o' Cotton (Aes ° 
Pathe Review No. , # 7 


ee 


“pass” for a window card? TIFFANY 
Merchants are now paying SOV ETE POTMNes 48... i. i eee é rs 
for the window cards in addi- 

A.E.P. 


tion in many cities. 
I Told You So.... 


editor of a Southern paper, | 
ishevitle Citizen, Asheville, N. C., | 
s up the cudgel against the 
on Bill proposing the supervi- 
f motion pictures. Under the 
ing of “What Sense Censor- | 
hip’ the editorial reads: 
‘Citizens who want to know the 
visions of the Hudson Bill pro- 
ng for ‘Federal supervision’ of 
pictures are confronted with 
of reading fifty-four printed 
Supporters of the measure 
look no opportunity to make 
orship thorough. It thrusts 
long nose of inquiry and pro- 
n into every stage of motion 
re production. Beginning with 
ad sweep, it sets up a Federal 
‘d of six persons, including two 
s and two teachers, to polish 
he job ef ‘providing for the 
of wholesome motion pic- 
ae : 
‘This board would have as many 
$ as a censor, handsomely in-| 
could ever invent or desire. | 
ld issue all licenses for the 
g of pictures. It would main- 


a 
on the trash heap any film of | 
it disapproved. , 
describing what may be re- 
ed as a wholesome picture,’ 
ts the alert and sapient 

ton Daily News, ‘the pro- 

| legislation goes into great 
ail. It must not emphasize and 
gerate sex appeal, tend to 
» virtue odious, or concern it- 
edominantly with the under- 

ce or crime, unless part of 

tial conflict between good 

. Public officials must not 


oe No picture may 
ene,’ ‘indecent, immoral, in- 
an, filthy, salacious, unpatri- 


sacrilegious.’ Pictures must 
crime, produce depraved 


distribution agency. It could by a police dog, departed on a} 


S, or show scorn for a 
on, creed or religion. And 


gut what lawyer, teacher or 
‘variety of human being is 
ssed of a mind fertile and 
ant enough to solve all the 
s created by these provi- 
here is the thin line be- 
dominant concern’ and 
ominant concern with the 

rld and vice? Who can al- 

ay whether or not public 
. ‘deprecated’? ho 
hat will incite what sort 
eters to crime? Who can 
the depths of racial and na- 
-sensitiveness and return to 
face with a mechanism ¢a- 
of distinguishing between 
humor and scornful ridicule 
dealing with races and 


inquiries are enough to 
nto high*light.the absurd- 
this censorship proposal. 
upporters have made the fatal 
of taking the public into 
nfidence and revealing ex- 
hat they want to do.” 


\DIO TIE-UP JAMS 
HOUSE XMAS 
EVE. 


By effecting a tie-up with a radio 
pany in town, Manager Ray- 
d B. Jones of the Riviera The- 
e, Omaha, succeeded in promot- 

a Christmas Eve crowd at: his 

a that broke all preceding 


ords. 
The tie-up was arranged with 
e Orchard Wilhelm Company and 
Kolster Radio agency in Omaha 
vho gave away two $220 Kolster 
trically operated radios in the 

> Christmas Eve. Fifty 

, paid by the ra- 

dealer, were 

Bee News and in- 


| 

| 

I: s¢How PEOPLE ° 
|ives «SHOW PEOPLE 
Lpouon iN PUBLIX REVUE 


Jimmy Burns, blindfolded driver, | tre on the route, where his bandage 
arriving at the Michigan Theatre, was removed during his stay there, 
Detroit. Jimmy was blindfolded! a fresh one being put on by the 
by Eddie Peabody at the New)theatre’s master of ceremonies 


York Paramount and, accompanied | When he departed. 

% ye The crowds grouped around the 
j auto in this picture indicate the 
interest displayed by the local pop- 
| ulace when Jimmy hit. town. 


cross country tour to Los Angeles. 
‘He stopped at every Publix thea- 


SELLING THE SHOW 


. The average well conducted moving picture house aims to treat 
its customers as if they were visiting potentates from a friendly 
nation. The average stage theatre keeps several contacts with its 

_ patrons which would indicate that they were regarded as in-laws or 
poor relations dropping in for a week of free board. The worst 
run-around the patrons of the spoken drama get is generally at the 
box office, as is notorious. It is the point where the sale is made 
which gives the prize for ineptitude to the stage business. 


The movies were wise. They expected Elder Will Hays to get 
them something with his political experience and friendships, but 
they did not give him all their eggs. With censorship and politics 
threatening them on every side they set about to capture the 
public good-will, and hardly any detail of management has been 
ignored. The theatre staff takes its discipline from West Point 
and its manners from there and from a somewhat exaggerated 
Chesterfield. A well-trained movie usher never points with one 
finger. That’s rude. Two fingers is polite. The deportment is high, 
almost high enough to be fantastic. Where the business can afford 
it the movie house is made to conform to the popular idea of ‘a 
royal opera house. For thirty-five to fifty cents a citizen can get 
drama, luxury, splendors, attentiveness, courtesy and deference. It 
may be piled on a bit thick in spots, but it has created a good-will 
for the moving picture business that an occasional awful picture 
does not ruin. ; 


The idea of selling what was for sale, in a pleasant way was 
ordinary good business, but it seems not to have occurred to the 
_ guardians of the older sister of the drama except here and there 
where theatrical people have an indomitable and indestructible good 
nature. This is-curious because the older theater also has some- 
thing to sell and it also has now and then a political problem. 


In some of its aspects it seems determined to offend the sense. of 
public morals to the full extent of the law and something over it. 
When it has a success it pushes the advantage on the assumption 
that the public requires its article of trade even as it requires a 
necessity of life. There is practical justification for that. The 
populace usually puts on its long ears and pays anything to break 
into the theatre. The upshot of the two methods of selling, that of 
the movies and that of the stage, is that the movies have an asset 
in popular good-will, but that every time a theatrical producer gets 
into trouble with the law or with his banker the populace is ready 
to give three cheers. 


—Chicago Sunday Tribune. 


“WHEN PARAMOUNT MOVES, IT LEADS” 


Inspired by Otto H.° 
Kahn in his telegram to Adolph Zukor on “Interference.” 


A slogan to remember—a slogan to use! 


I saw “Interference” yesterday. I do not easily enthuse about pic- 
tures, as you know, but I am one hundred per cent sold on this one 
from every view. It is a remarkable achievement and I believe it not 
too much to say that it marks a turning point and a new departure 
in the matter and spirit of film production. It is to the high credit 
of Paramount that at one bound it has placed itself in the van of 
the procession justifying anew its proud name and demonstrating 
again that when it moves it leads. Please accept. my cordial and 
admiring congratulations. OTTO H. KAHN. 


PUBLIX 


FINKELSTEIN & RUBEN 


Ben Ferris, Correspondent 
(General Director of Publicity ¢ Advertising) 


While I think of it I had better 
tell you some of the things the 
boys hatched up for “The Battle of 
the Sexes” at the Strand, Minne- 
apolis. 

They laid out a full coverage 
campaign on the screen, the lobby, 
the newspaper and billing. 

When it came to the exploitation 
phases of the campaign they pulled 
a new one and a nifty in a “Battle 
of the Sexes in Song.” They sold 
the song publishers on putting 
three or four men and three or 
four women into a singing contest. 
Then they told the radio station 
about their novelty and hooked up 
definitely for a certain night. The 
songbirds did their stuff on the air 
with the public as the judges. The 
winner was selected by the public 
vote of the radio listeners. The 
winner received a silver cup. You 
know how much that cost with our 
jewelry store affiliation. An addi- 
tional pusher on the stunt was that 
the first twenty-five voting letter 
writers got passes to see “The Bat- 
tle of the Sexes.” We didn’t offer 
one hundred passes because we felt 
that many would cheapen the stunt. 

The boys are also trying to line 
up a woman’s debating team 
against a men’s debating team in 
a“Battle of the Sexes” debate, on 
the question, “Which sex, male or 
female, is contributing the most to 
America’s advancement today?” 

A man and woman and child will 


appear on the downtown street cor- 


ners as another exploitation gag. 
Three noons currently. Man and 
woman engage in terrific word ar- 
gument and woman beats him up. 
As crowd gathers child displays 
banner reading, “See the ‘Battle of 
the Sexes’ continued at the Strand 
Theatre: now.” 


Two new F & R Publix theatres 
are breaking records in the Twin 
Cities, the first, the Granada in 
Minneapolis, and the second, the 


Riviera in St. Paul. 

Situated in 2 new uptown dis- 
trict, the Granada is the first sub- 
urban theatre in Minneapolis to be 
equipped with Vitaphone 
Movietone. Its presentations in- 
clude only sound and talking 
subjects. It has an atmospheric 
interior representing a beautiful 
Spanish garden. The house was 
opened with a’ smashing advertis- 
ing, publicity and exploitation cam- 
paign which has resulted in capac- 
ity -business since the opening. 
Gordon Greene is the managing di- 
rector of the Granada. 

A flamboyant and extensive night 
parade through the heart of the 
downtown district climaxed the 
opening of the Riviera in St. Paul. 
Like the Granada, it is equipped 
for sound and nothing but sound, 
and talking subjects will be shown 
there. One of its most unique fea- 
tures is the huge Neon sign ex- 
tending from the roof of the 
theatre to the street level and 


‘WALLACE ALLEN AT 
NEW HAVEN 


Wallace Allen, graduate of the 
managers’ training school of a few 
years back, and former publicity 
man at Memphis for Publix, is now 
publicity and advertising director 
at the Olympia Theatre, *New Ha- 
ven, following the promotion of 
Lou Goldberg from the Olympia, 
New Haven, to publicity manager 
of the Paramount Theatre, Brook- 


lyn. ’ 


and: 


visible, even in the daytime, for 
miles around. The managing di- 
rector of the Riviera is Robert 
Guiterman. 


Members of the Minneapolis 
F & R Pep Club entertained at 
a dance in the Flame Room of the 
Radisson Hotel, Monday night, No- 
vember 26, opening their social ac- 
tivities for the winter season. A 
New Orleans band of twelve pieces 
furnished excellent music. Ted 
Bolnick took charge of the enter- 
tainment which was of a very high 
calibre and, all in all, it was pro- 
trounced a very fine evening by all 
who attended. 


The Key City managers are 
going back to school. 

General Manager H. D. Finkel- 
stein has called a special semi- 
annual convention for scholastic 
purposes on December 17, 18 and 
19. The three-day conference also 
featured special contact between 
the Key City managers and Gen- 
eral Office representatives. 

Primarily, the convention was 
called to give the Key City Man- 
agers’ Training Course. Success 
of the present course being given 
to Twin City managers resulted in 
the plan to give all Key City man- 
agers the course. There were 
three sessions a day in the school, 
from 10 to 12 a. m., 1 to 4 
and 7 to 10 p. m. 

Routine in the Finkelstein & Ru- 
ben Managers’ Training Course in- 
cludes instruction in Handling of 
House Personnel; House Mainte- 
ance; Stage Lighting; Production; 
pi aa Building and related sub- 
ects. 


Election night proved a business 
getter for many of the F & R thea- 
tres in Minneapolis and St. Paul as 
well as those of the Key Cities. 
Every F & R theatre in Minneapo- 
lis gave out election returns to 
their patrons by flashing them on 
the screen, by radio loud speakers, 
or by radio hook-ups with synchro- 
nous and non-synchronous equip- 
ment, 

Joe Rosenfield, of the new Grand, 
had his:doorman announce to the 
crowd watching the returns in the 
windows of Wrigley’s restaurant 
next door, that returns were being 
given inside in conjunction with 
pe program and he packed the 

ouse. 


Now that the “F & R Showman- 
ship News,” a newspaper for the 
benefit of all F & R employees and 
aimed at the box office, has been 
resumed, the editors have sent out 
an S.0.S..to all members of the 
organization to help support the 
paper with news, 

“When you have an idea,” reads 
the announcement of the editors, 
“or have worked a stunt or any 
other thing that makes for better 
showmanship, send it to the editor 
so that he may pass it on to the 
others through the columns. Pp 
this way you will help the othe 
and in return they will help you.” 

In addition to money-making 
ideas, personal items of interest 
will also be carried. In short, all 
the news of the huge F & R family 
a come through Showmanship 

ews. 


BUFFALO CENTURY 
OPENED ON DEC. 23 


The Century Theatre, Buffalo, 
opened December 28rd under the 
direct supervision of Messrs. Shea 
and McFaul. Policy will be that 
which now exists “at the Hippo- 
drome, namely: vaudeville and pic- 
tures. 

Hippodrome policy will be tha 
of straight outstanding pictures 
with two or three short subjeet acts 
together with the sound News 
Weekly. 


Dae 


j 
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GET THESE 2 
BOOKS AND 
READ ‘EM! 


| 
Here are two new books for you! 
to add to the list, given in a former} 


issue of Publix Opinion, which} 
every showman should get and! 
read. They are “Layout in Adver- 
tising,” by W. A. Dwiggins, illus- 
trated, 256 pages, published by|¥ 
Harper Brothers, New York, and| eau 
“Advertising Layout,” by Frank} ————. 
H. Young, illustrated, 170 pages, | 
published by Covici-Friede, New | 
York. Both books sell for $7.50; — 
apiece. ee i 
The books by these two men, ——\m 
both of whom are experts in the; Y‘| 
field, are the first to treat the sub-| \CB} 
ject of advertising layout ade-| »AY} 
quately and with authority. oon 
In his book, W. A. Dwiggins dis-| *" 
cusses the subject from both the! 
creative and critical point of view. 
He explains how the layout man} 
approaches his problem, discusses | 
the tools at his command, describes | 
how these influence design, outlines | 
a catalogue of the product and ex- | 
plains in detail, with numerous) 
graphic illustrations, the various; 
steps in the designing process it-| 
self. All phases of advertising are) 
covered by the author. Numerous | 
rough layouts illustrate clearly} 
each of the points made in the text. | 
Frank H. Young’s book presents} 
a study of technica] requirements, | 
the principles, practices and func- | 
tions of advertising layout. His| 
book, while not as. comprehensive | 
and practical in scope and method} 
as Mr. Dwiggins’, is a reliable; 
guide to the designing of advertis- | 
ing. 


PARAMOUNT 
NEWS BOOSTS | 
OUR SHOWS | 


Another example of the close! 
cooperation between Paramount 
and Publix Theatres and the mu- 
tual benefits derived from it is 
shown by these clippings in the 
next column sent in by Staff Cam-- RODEMICH GOES 
eraman James B. Buchanan, of| 
Paramount News, stationed at At-| 
lanta, Georgia. 

Paramount News has the only) : : 
laboratory in the South, and the| Gene Rodemich will open at the 


aN 


Christmas Party 
TO NEW YORK) Is Big Boost 
For Theatre 


games locally because they must|unit “CHEERIO,” on Saturday,| +. pyblix theatres in Anniston, 
send their negative to New York. January 5th, replacing Bennie) Ala., builds up considerable good- 
It is usually at least a week be-| Krueger. Rodemich left Boston on | will every year around Christmas 
fore they can get the prints in the| the midnight train Friday. ltime by a Christmas party which 
South. Consequently, Paramount| Chet Martin, formerly Stage!) holds at. the theatre for the 
News scoops all the reels by one| Band Leader at the Olympia The-| -oay children of the town. The 
week on football games. jatre, New Haven, will replace | party is held annually by Manager 

That phi the case, saxty 3 Rodemich in Boston on Saturday, | Walker in. conjunction with the 
vat’ -Paveaseaat ie stills on | Boy Scouts and the Salvation 


football games, particularly in that STORK VISITS HILLS Face og to the 


: In addition goodwill, 
an enlargement of a succession of | valuable publicity is received by 
frames will accurately show the| Born to Mr. and Mrs. Montgom-|this stunt inasmuch as, on account 
progress of a spectacular play step/ ery Hill, a 10% pound boy, on Fri-|of the charitable nature of the 
by step. day, December 7th. Hill is district | event, it is widely heralded in all 

These pictures appeared on. the} manager in Georgia. | 
front page of the Atlanta Journal, 
the captions. in each case, Stating 
the Publix theatres at which they 
would be shown as well as the date. 


GET QUICKIE- 
- TALKIES FROM 
NEWSREEL STUDIO 
Special short subjects, trailers, ages aed aaiplenian a HEA...W. 424. ‘The House Beantiful,’ 
stunts, f s, d th <eaat / NEW AMSTERDAM Aspen Jniinphand Zegfeld Jy DAe. 
novelties will be possible for all| {FIRST TIME TUE 


Publix theatres within the next a $20 P.M. SHARP! FIRST A 


two months, when Paramount 
News Reel completes its “sound” | ZIEGFELD 
laboratory and studio on 48rd|_ | PRODUCTION - 


Street, New York. | 7 
“All such film is.now being made} | EDDIE 
‘CANTOR 


at the Long Island Studio, the} 
| iN . 


coast, or in othet studios, but when | 
our news reel department gets its 
WITH 
RUTH ETTING 


It cost New Yorkers $16.50 a seat to see Eddie Cantor's opening 
night and $6.50 a seat thereafter. Publix theatres will show Eddie 
Cantor in “That Certain Party’ and Ruth Etting in Paramount's 
talking and singing novelties at regular popular prices. 


talkie organization completed, we'll | 
be able to do a lot of special things | 
for theatres,” declared William | 
Saal, head of Publix booking de-| P 
partment, while addressing a meet- | | 


ing of the Home Office Executive 


Cabinet, last week. 


PARAMOUNT-PUBLIX COOPERATION 


The marked sections of these captions to the’ Paramount News stills, as well as the front page story below, 
: indicate the Publix theatres where they are shown and the date. 


a 
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| GETS RESULTS 


; An old rowboat in any body of| light cues or props, W 
other reels cannot release football| Paramount, New York, with the} City Manager T. Y. Walker of! water doesn’t create the least bit|times will enhance thi 


| of interest, but one in front of the 
|theatre was found to draw more 
than unusual attention. This stunt 
was used in advertising “Steamboat 
Bill, Jr.,” at the Publix Palace The- 
atre, Jacksonville, Fla. 

The rowboat was mounted on a 
box, with a painted sheet to repre- 
sent water tacked on the bottom. 
A life-size comedy compo-board 
cut-out of Buster Keaton was 
placed at one end of the boat. A 
ship bell was placed over the box 
office with cord attached for the 
cashier to pull and ring the bell at 
intervals to attract passersby. 

The doorman wore a ship cap- 
tain’s uniform and the ushers wore 
regular U. S. Navy uniforms. 

The lobby also had a display of 
ship lights, life buoys, oars, an- 
chors and coils of heavy rope. 


PHONE CALLS 
BUILD A GOOD 
MAILING LIST 


Manager Dempsey of the Strand 
Theatre, a suburban Boston opera- 
tion in Dorchester, is building a 
bona fide mailing list by taking the 
names of persons calling on the 
telephone to inquire about his 
shows. When the patron calls, his 
name is solicited and he is told that 
he will be put on the mailing list 
to receive information about com- 
ing attractions. Dempsey then 
mails him the weekly letter which 
he prepared, 


ae s 


he correspondence 


Under the he 
Mechanical or 
District Manage 
in the New En 


“During my 
town and in 


over my desk, 
ask the questic 
letter. é 

“I know of so 
I can absolutel 
managers to. 
routine adve 
and week out: 


“While I appreciat 
advertising drives he 
question whether th 
certain amount of 
and week out ha ; 
driving home a point, 
use of space has been | 
it’s a positive tip-off t 
tion. Why not cross hit 
he does use more 8 
towns have a special th 
on Saturdays and stoi 
are run on the sam : 
use the increased spi 
example, on Monday 
get the same notices } 
if you advise your ne 
you are not cutting dow 
In other words, why PB 
eggs in one basket? © 

“Change your pace! — 

“Going back to the or 
ing of this letter, the sa 
to presentation of va 
features, . 

“Are you accepting 
light plots exactly as thi 
mitted and allowing th 
to remain set for the € 
without suggesting a 


your program, or do J 
cept the acts as is and | 
that? 


“T realize the so-calli 
ment of performers, bi 
tally you are on 
show them, ; 

“All the above applit 
tion, music, and r 
enters into the operat 
theatre. a 

“Will December 81, I 
in the same relative 
December 81, 19287 

“ARE YOU MECE 
DO YOU THINK? © 


“Sincerely 


0 


ads are might : 

once in a vale . 
along that seems 
have an unusual 


READ THIS 


| The following letter was written to 
and for a certain division. But its 
principles apply to every district and 
every theatre. Read it and digest it! 
A, M. BOTSFORD. 


Dear Mr. : 

I am answering immediately your 
letter of December 17th as a means 
of emphasizing that in terms of 
thinking of your division as a cir- 
cuit, I certainly do not think you 
are squandering any money in ad- 
vertising. I for one am glad that 
your managers are not subjected to 
the rigid system of control which 
2zats up in eost of supervision, 
money that otherwise might be 
spent to reach the people, and a 
system which does not allow an 
ample margin of safety, which any 
advertising man knows is essential 
to successful advertising. 

I do not like to involve the sub- 
ject of “billing” by a comparison 
with newspaper advertising. En- 
‘tirely aside from the question of 
‘sosts, each method sérves a differ- 
‘ant purpose. Billing can be classi- 
‘fied almost entirely as reminder 
‘advertising. Newspaper advertis- 
‘ing considered in terms of the pub- 
ticity which is usually associated 
‘with it, comes within the realm of 
“creating desire.” 

‘ Reminder advertising we know is 
homparatively costly. Thinking of 
villing as reminder advertising, we 
‘now that your cost is reduced 
‘somewhat because of the efficiency 
of your bill-posting plant. 

' There are some very definite 
things we know about billing which 
‘attribute to the success of this 
‘method of advertising. One thing 
we know is, the advertising in 
question has to be simplified to the 
"nth degree. Simplification entails 
‘the minimum number of facts, and 
‘without going into too many de- 
tails, it is obvious that whereas 
billing tends to prove an economi- 
tal means of advertising for the- 
‘atres that change their shows only 
‘onee a week, split-week operations 
‘buck the law of diminishing re- 
‘turns. We attempt. to overcome 
‘diminishing returns by turning out 
‘Paper and cards which advertise an 
‘entire week’s program, but in so 
doing we involve the message 
which we are trying to get over 
‘by means of “reminder” adver- 
tising, 

After all, my opinions are very 
‘much influenced by instances where 
depressed business conditions have 
‘for us to experiment on cur- 
tailed advertising. Always in these 
periods of depression we have de- 
‘creased our billing before decreas- 
ing any other means of representa- 
tion, And we have found in the 
long run that we were just as well 
off. But this remark is of course 


_ statement of a general impres- 
ion, 
,, More specifically, I really have 
the opinion that City bills 
too extensively. And there seems 
every evidence that the manager 
does not bill for purposes of adver- 
tising, but rather for the purpose 
of trying to outdo his competitor. 
Again I want to refer to the 
term “squandering” money. That’s 
not the angle that interests me. 
What interests me is the possibility 
that certain managers have the 
frame of mind that they are reach- 
ing their 
1s_ thoro 


hly aay 9 aha 
id gives them such a feeling 
tisfaction that they overlook 
means, and essential methods 
of reaching peo Entirely aside 
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SOMETHING ABOUT THE NEW 
PARAMOUNT PICTURES 


By ARCH REEVE 


WELCOME CHEVALIER! 


Ushers of the Metropolitan Theatre, Los Angeles, and girls from 
the Publix unit show playing there, turned out to welcome Para- 
mount’s great Maurice Chevalier to Los Angeles. 


‘prospects when a theatre | 


are influencing in your division, by 
billing, and this applies especially 
to the houses that play split- 
weeks, where the economical ar- 
rangement means that you are 
forced to use all-type paper often 
in foreign communities. 

In the fimal analysis, far more 
important than the question of 
cost is, to make sure that the man- 
agers who operate theatres that 
are billed very extensively, shall 
not get into the satisfied frame of 
mind that billing is the most satis- 
factory and influential method of 
reaching prospects, and in that 
frame of mind lose respect for 
other more informative and emo- 
tional methods of contact. 

Furthermore, we have all got to 
bear-in mind that in this business, 
as we operate, every one contends 
many changes in bookings are un- 
avoidable. And in districts where 
many changes of bookings are un- 
avoidable, billing for split-week 
operations can better show a ten- 
dency toward the minimum rather 
than the maximum. 

Sincerely, 


LEM STEWART. 


hoo. 
theatre and dates is not shown in 


A STRIKING DISPLAY 


Manager Charles F. Shire, of the Publix Rialto, Lincoln, Neb., 
tied up with the music department of one of the most exclusive 
shops in town in an excellent location for a “Singing Fool’ bally- 
A special one sheet in the front of the window giving the 


COLLEGE TIE-UP 
GETS MUCH 
SPACE 


When “The Awakenirig,” featur- 
ing Vilma Banky, played at the 
Alabama Theatre, Birmingham 
Ala., Manager Bolivar Hyde se- 
cured a great deal of space both 


in the local newspaper and in the 
college paper of the town by ty- 
ing up with the Birmingham- 
Southern College in promoting a 
beauty contest among the co-eds of 
the college and having Miss Banky 
act as judge. 

Manager Hyde submitted the 
photos of the contestants to the 
star in Hollywood, via air mail, and 
she will return the winner’s photos 
in the same manner. 

Considerable attention was at- 
tracted by the photos of the en- 
trants being placed with those of 
Miss Banky in the lobby. of the 
theatre. 


the picture. 


q 
{ 
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Clara’ Bow’s next picture will be! 
her first all-talking production.) 
And it has what I think is a swell | 
title for her—‘The Wild Party.” 
Warner Fabian, who wrote “Flam- 
ing Youth,” wrote the story, and 
John V. A. Weaver, who. wrote 
“Love "Em and Leave ’Em,” is 
writing the dialogue. Dorothy 
Arzner, who did such a fine piere 
of direction with “Manhattan 
Cocktail,” will direct. The leading 
man will be Fredric March, the 
young stage actor who got a con- 
tract after working in “The 
Dummy.” Clara has had. ex- 


haustive voice tests, and I believe | 


you are in for a mighty pleasant 


| surprise when you hear her first 


talkie. 


One of the 


about is John Cromwell. An un- 


usual thing about him is that he is) 
a director whom you will see on’ 


the screen. He will direct “Close 
Harmony,” Buddy Rogers’ first all- 
talking picture, but before the pic- 
ture comes to you, you will see 
Cromwell in a prominent role in 


“The Dummy,” Paramount's all-! 
has | 
been an actor and a-stage director. 


talking comedy. Cromwell 
for William A. Brady for many 
years, and is conceded one of the 
best of New York stage directors. 
On the stage he played two roles 
which Thomas Meighan later 
played in Paramount pictures—the 
police captain in “The Racket,” and 
the night club owner in “We’re 
All Gamblers,” . which was the 
stage play, “Lucky Sam McCarver.” 
Cromwell has supplemented his 
stage experience by acting in “The 
Dummy,” and is full of ideas as he 
prepares to start directing “Close 
Harmony.” 


“The Dummy” looks like a good 
picture. It is still in the euttine 
room, but I managed to get a look 


at it, and I can tell you that it is a: 


picture of genuine entertainment. 


It combines the elements of comedy | 
The cast includes | 


and melodrama. 
Ruth Chatterton, 
Fred. Kohler, ZaSu Pitts. Jack 
Oakie, Richard Tucker, Eugene 
Pallette and Cromwell. The real 
hero of the picture, however, is 
Mickey Bennett, the kid actor, 
whose important role in the picture 
adds an extremely novel angle. It 
tells the story of a band of kid- 
nappers and how they are brought 
to justice through the efforts of a 
detective’s office boy, thus reuniting 
the parents of the little girl who 
had been kidnapped. Robert Mil- 
ton, former New York stage direc- 
tor, who has been at the studio for 
six months studying screen tech- 
nique, directed. 


Fredric March, 


Jack Holt’s leading woman in the 
latest Zane Grey subiect, “Sunset 
Pass,” was also Adolphe Menjou’s 
lead in “Marquis Preferred.” She 
is Nora Lane, whom you know from 
her work in Fred Thomson _pic- 
tures. Since completion of her con- 
traet with Thomson, she has been 
in steady demand as a free-lance 
player. She looked good the other 
night when “Marauis Preferred” 
was previewed. It is a_ better 
Meniou picture than his last two 


newcomers to the; 
studio that you will be hearing| 


really has three stars, in one sense 
of the word. Shooting started this 
week, with every indication that it 
will be the strongest Jannings 
vehicle to date. Louis Milestone, 
director of “The Racket,” is direct- 
ing. 
| 


Have you tuned in on KNX yet? 
‘The new Paramount Pictures-Los 
| Angeles Evening Express station, 
|broadeasting on 1050 kilocycles, 
|from a new studio on the Para- 
imount lot, has met with tremendous 
success. A notable feature which 
promises to grow to national pro- 
portions is the Paramount hour. at 
7:00 o’clock Pacific Coast time, 
every Sunday evening. Impression- 
‘istic descriptions of Paramount 
pictures with words, songs and 
music sell the pictures described to 
the radio public, and are especially 
planned to send listeners to the 
theatre. 


| One of the most fascinating pic- 
; tures I have ever watched in pro- 
duction is “Tong War.” It is now 
being made into a 100 per cent 


talking picture with Wallace 
Beery, Florence Vidor and Warner 
Oland featured. Bill Wellman, 


who has a few little pictures like 
| “Wings” to his credit, is directing, 
'and I wouldn’t be surprised at all 
\if his latest turns out to be an- 
{other smash hit. Beery is playing 
the role of the white boss of 
| Chinatown, with Miss Vidor cast as 
|@ society woman who falls in love 
| with him, and Oland in the role of 
|the Chinese leader of the rival 
tong. The Chinatown street set is 
jone of the biggest ever erected 
here, and it provides menace and 
|lots of production value all at once. 
“Tong War” will be a melodrama 
jof the most thrilling, suspenseful 
|kind. There are trapdoors, secret 
| panels, electric signals, shootings, 
\elaborate apartments hidden in 
dreary slums and, in general, all 
‘sorts of intriguing angles. This 
|one promises thrills galore. 


Maurice Chevalier, the idol of 
| Parisian music halls, is busy here 
tat the studio. And let me tell you 
|right now that he is a great per- 
;Sonality. We arranged a little 
|luncheon for him the day he. ar- 
| rived, at which he met representa- 
|tives of the Los Angeles press. He 
charmed them all. Before the 
luncheon, frankly, he was to them 
|just another foreign importation. 
| After it was over and he had made 
a delightful, informal little speech, 
he had sold himself one hundred 
per cent to everyone there. Since 
then, he has repeated the process at 
the studio. Everyone is rooting 
for him. His first all-talking pic- 
ture, “Innocents of Paris,” starts 
just after the first of the year. 
Dick Wallace, who did such a good 
i job with “The Shopworn Angel,” 
will direct, and Sylvia Beecher, 
from the Los Angeles stage, has 
been picked for his leading woman. 


“The Four Feathers” is getting 
bigger and bigger. Two more good 
names have been added to the all- 
star cast. The additions are George 
Fawcett, one of the screen’s best- 
loved character men, and Phillippe 
de Lacey, perhaps the best known 


vehicles, has a real story and|of all child actors, next to Jackie 
should satisfy. Coogan. The cast now includes 
: Richard Arlen, Fay Wray, Clive 

The new Emil Jannines picture,| Brook, William Powell, Theodor 


tentatively titled “A Tale of the 
Alps,” should be easily the great- 
est commercial success of his 
career. He will have two of Para- 
movunt’s best names in his sipport 
—Esther Ralston and Gary Cooner. 
Both of them have been starred or 
co-starred, and thus the. picture 


von Eltz, Noah Beery, Zack Wil- 
liams, Noble Johnson, Harold 
| Hightower, Edward J. Ratcliffe and 
| Augustin Symonds. Everyone at 
| the studio is looking for a marvel- 


|ous successor to “Chang.” Cooper 
and .Schoedsack continue to say 
nothing. 


|SAMMY COHN FOR PUBLIX 


Sammy Cohn, well-known film 
comedian, who first jumped into 
prominence in “What Price Glory,” 
opens as a permanent feature at 
the Oriental, Chicago, for Publix. 

Cohn goes in January 12. 


| SELL TT! 

1 Writers of perfunctory ads 
and theatre stories that are 

|| mere announcements, ought 

to be turned over to the op- 

position, where they can do 

1 less harm. 


YOU HAVE THE 
MERCHANDISE 
SELL IT! 


| Dublix 


The Official Voice of Publix 


' Publix Theatres Corporation, Paramount Building, New York, Week of January 5th, 1929. 


pinion 


“The one thing, above all others, which the Gunite year will demand of everyone in Publix is 


Our success, individually and collectively, will be directly proportionate to the amount of showmanship 
‘ SAM KATZ, President, Publix Thea’ 


“Leave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 
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Another year has passed. The tumult and the shouting, 
the smoke and dust of battle of the past year is rapidly clear- 
ing away. Now, calmly and dispassionately, we can look over 
the field of our past efforts, carefully noting our errors so 
as to avoid their repetition and mentally tabulating our 
triumphs, if any, so as to repeat and augment them. En- 
riched by this experience and seasoned by another year’s 
stalwart battling, we are now ready to carry the banner of 
Publix into the new year with that renewed vigor and enthu- 
siasm which belongs only to those who believe that it is a 
good fight and the right is on their side. 

Truly, the fight will be a good one this coming year. Never 
before in the history of the industry has the new year opened 
upon a more shifting battlefield or at a more critical period. 
Everything is in a state of transition. The development of 
the talking picture has so revolutionized the industry that 
even the most astute prognosticator cannot predict what will 
happen within the next few months. New inventions are 
being discovered almost daily. New developments in the 
entertainment field threaten to change the entire face of the 
industry. Great, inevitable movements are slowly beginning 
to take form and to disclose themselves through the uncer- 
tain maze which has hitherto shrouded them. Many situa- 
tions are vague, uncertain, shifting, filmed with fog. And, in 
the background, loom the grim battlements of powerful oppo- 
sition, slowly but steadily aligning themselves into a formi- 
dable battle array, prepared and waiting for the conflict. 

Into this perilous and unexplored battlefield, Publix will 
throw its forces with a stout heart, confident in ultimate 
victory. For Publix has confidence in its legions. It is well 
aware that its ranks are closely knit with picked men— 
veterans, of a tried and proven ability—and Publix knows 
that every man will do his duty. It has implicit faith in the 
loyalty of its crack battalions. Their substantial achieve- 
ments in the past have laid the basis for future success. So 
it is with a spirit of confidence and optimism that Publix will 
unfurl its banner and hurl its legions into the melee from 
which will emerge the fruits of victory. 

In this conflict, PUBLIX OPINION pledges itself to act as 
a liaison between the various fronts along the wide, scattered 
battlefield. It will rush aid wherever it will be needed. It 
will transmit ideas, offensive and defensive tactics and plans 
of action from one front to the other. It will strive to cor- 
relate and intensify the efforts of Publix all along the line. 
As it has tried to do in the past, it will place itself at the 
command of all in Publix and stand ready to procure and 
transmit any information which might aid in carrying on the 
good fight. This is the task to which PUBLIX OPINION 
will consecrate itself in the coming year with the hope that, 
in doing it well, it will do its bit toward making the year 1929 
one of the outstanding peaks of Publix progress. 


Theodore Roosevelt once said: “I pity no man because he 
has work. If he is worth salt, he will work. I envy the man 
who has a work worth doing and does it well. There never 
has been devised, and there never will be devised, any law 
which will enable a man to succeed save by the exercise of 
those qualities which have always been the prerequisites of 
success—the qualities of hard work, of keen intelligence, of 
unflinching will.” 

“Frugality may be. termed the daughter of prudence, the 
sister of temperance, and the parent of liberty. He that is 


extravagant will quickly become poor, and poverty will en- 
force dependence and invite corruption.”—Joiinson. 
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EXTRA PRESS | 


“WHIRLING AROUND THE PUB 


BOOK FOR 
“ABIE” 


The advertising department of 
Paramount has issued a Special 
Exploitation press book for Anne 
Nichols’ “Abie’s Irish Rose.” The 
picture is now released nationally, 
following several pre-release show- 
ings. Foremost among pre-release 
showings were those given in Pitts- 
burgh, Cincinnati and San Fran- 
cisco, and it is With the exploita- 
tion ideas executed in these three 
cities that this press book deals. 


The book ‘is in twelve pages with 
the covers in two colors, and is re- 
plete with profitable exploitation 
ideas which can be used in any the- 
atre, from the first runs on down. 
Detailed explanation of every idea 
is given, and all those stunts which 
could be reproduced are shown in 
the book. In addition to describ- 
ing the three pre-release cam- 
paigns, much space is devoted to 
suggestions for additional exploita- 
tion ideas. 


The special press books are néw 
in the Paramount exchanges. Also. 
a limited number are being sent to 
theatre managers. If you haven’t 
received your copy, go to the local 
Paramount exchange and get one. 
It is filled with good suggestions 
and stunts that mean money in 
your box office. . 


NAME KLEINERT 
NON-SYNC HEAD 


Announcement is made by Boris 
Morros. General Difector of Publix 
Music Department, of the selection 
of Hal Kleinert, former music- 
advisor for the Southwest, as head 
of the new non-syne department 
under the supervision of Maurice 
Lawrence. Associate General Di- 
rector of Music. ap 


Mr. Kleinert is one of the mo 
experienced musical directors in 
Publix and has made an enviable 
reputation in Publix for musical 
showmanship. This fact guided 
Mr. Morros in making the selec- 
tion. which he announced at last 
week’s meetine of the Home Office 
Executive Cabinet. 


KIDDIE SHOW IS 
BIG BOOST FOR 
THEATRE 


More than 5.000 tovs were as- 
sembled at the Capitol Theatre. 
Des Moines, Iowa, on the Saturday 
morning hefore Christmas when 
Manager Nate Frudenfeld staged a 
monster Kiddie Show. 

Admission to the show was a 
broken toy. A $250 cheer hook 
was presented by Master of Cere- 
monies Paul Spor to the boy who 
brought the most toys. the number 
being 57. The toys, after beine re- 
naired and painted at the Broken 
Toy Hospital. were distributed to 
the poor children of the city by the 
hehe Club on Christmas morn- 

g. 

Voluminous publicity. imeluding 
front-page pietures and _ stories. 
procured in the newspavers for 
manv davs before the event, Irent 
the theatre in the public eve. built 
up good-will and incidentally ad- 
vertised the Cheer Book idea. 


SELLE La leleabeledetaeledetelestatad 


We have taken over the Burns Theatre, Colo: 
December 15th. Mr. Vic Lewery has been appol 


Mr. Herbert Thatcher has been employed to 


Miami, Fla. 


The band policy went into 
ber 28rd. 


ville. 


The Ritz Theatre, Valdosta, was reopened Decem 


Mr. Don M. Gilmore has been 


effect at the Oly 


Mr. John Hannon has been appointed manager 


b 


appointed ma 


Theatre, Omaha, This house was opened Decemb 


The Columbus, S. C., theatres which were closeg 


epidemic reopened December 19th. 


Effective December 30th the Colonial Theatre, Bel! 
to three changes a week and continued to run six days. 


Effective week ending 
discontinued at this house. 


December 15th the 1-day vi 


We have turned over our three theatres in McAleste 
Theatre Enterprises, Inc., as of December 22nd. 


Jack Stanley, former stage band leader at the How 
Atlanta, and more revently at the Saenger Theatre, J 


opened at the Loew's Century Theatre, Baltimore, re 


Cli 


Stanley opens on December 31st, proceeding from ew Y 


7. 
™ Casey Jones, former stage band leader at the FB 


Waterloo, opens as stage band leader at 


Rapids on January 6, 1929. 


placed Julia Dawn at 
28th, for six weeks. 


the Capitol T h 


Herbert Koch, organist at the Capitol Theatre, D “ 
the Riviera Theatre, Omaha in, 


ope 
’ 


Vergne Ford replaced Herbert Koch as organist 


Theatre, Des Moines, on December 


Mr. C. B. Stiff’s permanent address is Melba Theat e 
Texas, instead of Fort Worth as previously advised.” 


Commencing December 


28th, 1928, ae 


ye 
er 


- 
a 


30th, Sunday opening st 


by the City Council of Poughkeepsie. 


MELVIN MURPHY 
CITY MANAGER 
- AT ROCHESTER 


Melvin Murphy, until recently in 
charge of the B & K-Publix “Re- 
gent” in Evanston, and prior to 
that, Manager of the “Tivoli” in 
Chicago, has been selected by 
Division Manager Milton Feld to be 
city manager for the newly ac- 
uired Publix operation of the 

astman Kodak Company’s the- 
atres in Rochester, N. Y. 

Mr. Murphy will install Publix 
operation in the famous “EKast- 
man,” as well as the “Regent” and 
“Picadilly” in those cities. Publix 
stage shows will play in the “East- 
man” coming thru from Pittsburgh. 
Publix. takes active command in 
Rochester’ prea | 19, with the 
opening of the first stage show 
unit there. 


PLANNING EMERGENCY 
NON-SYNC AND 
SYNC UNITS 


“Emergency” programs of syn- 
chronized and non-syne subjects 
are being planned by Boris Morris | 
and William Saal for all Publix! 
theatres in order to enablé them. 
to meet any ‘unforeseen condition | 
which might ‘arise in the future. 
Service on this is expected to start 
within the next few weeks. 


“JUST KIDS” | 
OFFICE WP 
AVALA 


Another s 
and suggested 
licity departmen 
ily at the box 
David J. Chatkin. ' 
Ad Carter cartoon # 
house records at Ni 
show was planned | 
ney of the public 
just before he resij 
go into business f 
Chatkin is always” 
gestions that im 
color for stage § 
production, and pri 
utmost to give the: 
ing the idea all du 


